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Introduction




The Shopping Experience



Work, Live, Shop, Play



Programming



Essentials
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Essential Retail Planning Concepts

= Location

= Visibility

= Economics
= Access

= Appeal



Current State of Retail




Retailer Transitions: Store Closures



USA 2017

Source: IHL Group, Company Reports, 2017

Retailer Transitions: Store Openings



Refreshing the Mix



Changing the Mix



Current Retail Concepts
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Current Retail Trends

= Focus on Placemaking, Urban Places, and Authenticity
= Mixed-Use

=  Repurposing Anchor Stores

= Food and Beverage

=  Entertainment



Focus on Urban Places



Placemaking
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Mixed-Use



New Project Types



Repurposing Anchor Stores



Repurposing Anchor Stores



Food and Beverage



Entertainment



Planning Concepts
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Key Considerations

=  Flexibility

= Visibility and Signage
"=  Critical Mass

= Qutdoor Dining

=  Access

=  Hours of Operation

o Non-Retail Streets



Flexibility




Visibility and Signage



Brand Visibility



Critical Mass



Outdoor Dining



Site Planning



Parking



Loading, Deliveries, Recycle, Trash



Curb Space



Hours of Operation



Non-Retail Streets
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